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EDUCATIONAL BACKGROUND

Ph.D.:  Sejong University, March 1984 ~ February 1987.
Major : Business Administration.

Concentration : Marketing

M.P.S.: School of Hotel Administration, Cornell University, Ithaca. N. Y., U.S.A, September 1979 ~ June 1981.
Major : Hospitality Marketing

B.A.: Mills College, Oakland, CA., U.S.A, September 1974 ~ December 1977.
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PROFESSIONAL AFFILIATIONS
March 2009 - Present:

1998 to Present:

March 2008 - February 2010:
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2001 to 2005:

2001 to 2005:

Committee Chair, Tourism Service Agency for Technology and Standard of
The Ministry of Knowledge Economy.

Cini-Little, Int'l Inc Korea Representative.

Editor in Chief, Foodservice Management Society of Korea.

Head of Committee Member of Seoul Tourism Award.

Committee Member, Industrial Standards Council of Agency for Technology
and Standard of The Ministry of Knowledge Economy.

Committee Member, Culture & Service Standards Division of Agency for

Technology and Standard of The Ministry of Knowledge Economy.
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